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Purpose: Several studies have demonstrated that perspective-taking can foster interpersonal
trust. However, few studies have explored the effect of social perspective-taking on inter-
personal trust under a specific social context and its internal mechanism. The present study
explored the effect of social perspective-taking on interpersonal trust and further examined
this interaction under two different social contexts: a cooperative vs a competitive context.
We also explored why social perspective-taking fostered interpersonal trust.

Methods: Study 1 (N =
participants were asked to read the dilemmas of two partners under two conditions (social

45) was conducted using a within-subjects design in which

perspective-taking vs objective focus) and complete the trust game after each reading. In
Study 2 (N = 135), we manipulated the social context by a word memorization task to
explore the effect of social perspective-taking on interpersonal trust under different contexts
(competitive vs cooperative). In Study 3, we examined benevolence as a mediator in the
relationship between social perspective-taking and interpersonal trust.

Results: Study 1 showed that interpersonal trust under the social perspective-taking condi-
tion was significantly higher than interpersonal trust under the objective focus condition.
Study 2 showed that under the cooperative context, participants under the social perspective-
taking condition invested more money to another partner than those under the objective focus
condition. However, under the competitive context, the results were the opposite. Study 3
demonstrated that benevolence mediated the relationship between social perspective-taking
and interpersonal trust in both cooperative and competitive contexts.

Conclusion: Social perspective-taking could trust under
while the

a competitive context. Moreover, social perspective-taking could influence the perception

improve interpersonal

a cooperative context, degree of interpersonal trust decreases under

of benevolence and thereby enhance or diminish interpersonal trust.
Keywords: interpersonal trust, social perspective-taking, benevolence, cooperation,

competition

Introduction
Interpersonal trust is a pervasive phenomenon defined as the “willingness to accept

»! and is an

vulnerability based upon positive expectations of another’s behavior,
indispensable part of social communication and at the core of relationship manage-
ment. It is an important form of social capital, which can promote or damage

. . . . 2 . .
economic, social, and other forms of communication.” There is ample evidence
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demonstrating that trust is essential for both individual and
national well-being.>* Based on its importance, it is neces-
sary to explore factors that affect interpersonal trust.

Several studies have shown that interpersonal trust may
be affected by perspective-taking. These studies show that
individuals with high social perspective-taking ability pay
more attention to others™® and invest more in another
stranger.”® Individuals with high social perspective-
taking ability were better at looking at problems from the
perspective of others and were more likely to trust others.’
However, experimental evidence for a causal relationship
between the two constructs is lacking. Furthermore, per-
spective-taking can be divided into spatial and social per-
spective-taking.'® Spatial perspective-taking is an ability
to mentally adapt; it represents the spatial relationship
from another person’s viewpoint.'" Social perspective-
taking is the psychological process of contemplating and
inferring the perspective of others.'” Erle'® found that
spatial perspective-taking fostered interpersonal trust by
using a novel visuo-spatial manipulation of perspective-
taking. However, visuo-spatial manipulation involves the
inference of others’ spatial perspectives but does not
involve the inference of others’ attitudes and emotions.
Thus, the present study explored the effect of social per-
spective-taking on interpersonal trust; specifically. We
hypothesized that social perspective-taking would increase
interpersonal trust (H1).

Another related area of research investigation concerns
whether social perspective-taking has the same effect on
interpersonal trust in different interpersonal contexts.
Cooperation and competition are part of our daily lives.'
Previous studies have found that prosocial behavior
decreased and selfish behavior increased after perspective-
taking under the competitive context, and not the coopera-
tive context.'>'7 Trend analyses revealed that as trust
increased, overall prosocial behavior increased.'®
Moreover, theoretical notions concerning the reliability
of the source of an intention indicated that a cooperative
orientation leads individuals to feel that the welfare of the
partner as well as his own welfare, and then would lead to
trusting and trustworthy behavior. Whereas a competitive
orientation would lead to suspicious and untrustworthy
behavior.' Social perspective-taking as a psychological
process of contemplating and inferring the perspective of
others may further enhance the perception of trustworthi-
ness of cooperative or competitive partners. Given the
findings of prior studies, the present study explored the
effect of social perspective-taking on interpersonal trust

under different contexts; specifically, we hypothesized that
interpersonal trust would increase after social perspective-
taking under the cooperative context, and decrease under
the competitive context (H2).

Some studies indicate that benevolence might play
a crucial role in the relationship between perspective-
taking and interpersonal trust. Benevolence refers to the
extent to which a trustee is believed to want to do good to
the trustor, aside from an egocentric profit motive.?® Social
perspective-taking could affect the benevolence judgment

toward another.?! Mayer et al*°

proposed a model of trust
in 1995 in which integrity, benevolence, and ability are
of the trustee.

Compared to integrity and ability, benevolence is a key

considered important characteristics
ingredient in the generation of interpersonal trust.”*** The
perception of benevolence can directly affect the trustor’s
trust in the trustee. The higher the perceived benevolence,
the more trust the trustor has in the trustee.’>**** Under
the cooperative context, the cooperative motivational
orientation would lead the individual to expect the other
person to have a benevolent intention toward them.'’
Social perspective-taking could increase the perception of
others’ benevolence, thereby, leading to the prediction of
trusting and trustworthy behavior from the partner. Under
the competitive context, the individual with the competi-
tive orientation would expect a reliably malevolent inten-
tion from the partner.'” Thus, social perspective-taking
could increase the perception of others’ non-benevolent
intentions, and lead the individual to predict suspicious
and untrustworthy behavior from the partner. Moreover,
a series of experiments demonstrated that considering
others’ perspectives activated reactive egoism (ie, egoistic
or self-serving behavior in reaction to the presumably
egoistic behavior of others) under a competitive context.
When individuals perceived the psychological activities of
competitors as having low benevolence, they responded
with low benevolence performance.”” However, this reac-
tive egoism was attenuated under cooperative contexts,'
resulting in increased prosocial behavior.'® In the present
study, we hypothesized that the relationship between social
perspective-taking and interpersonal trust would be
mediated by benevolence (H3). It was expected that
under the competitive context, social perspective-taking
would diminish individuals’ perceived benevolence of
the competitors, thereby decreasing interpersonal trust.
Conversely, under the cooperative context, social perspec-
tive-taking would enhance individuals’ perceived benevo-
lence of the partners, thus increasing interpersonal trust.
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We conducted three studies to investigate the effect of
social perspective-taking on interpersonal trust to test three
hypotheses. In Study 1, we adopted a within-subjects
design to test the hypothesis that social perspective-
taking would increase interpersonal trust (H1). Study 2
was an experimental study to test the hypothesis that social
perspective-taking would increase interpersonal trust
under the cooperative context, and decrease interpersonal
trust under the competitive context (H2). Study 3 was an
experimental study to test the hypothesis that the relation-
ship between social perspective-taking and interpersonal
trust would be mediated by benevolence (H3). Based on
Study 2, we examined whether the mediated relationships
differed under competitive vs cooperative contexts. Three
studies were by the Declaration of Helsinki and were
approved by the Human Experiment Ethics Committee of
Zhejiang Normal University. All participants signed writ-
ten informed consent. Participants were debriefed about
the study purpose and were informed that they could with-
draw from participation at any time and without any
consequences.

Study |

Study 1 investigated whether social perspective-taking
enhances interpersonal trust in the first-time interaction
with another individual. It was hypothesized that in the
absence of other trust signals, social perspective-taking
would increase interpersonal trust.

Participants and Design

Forty-five university students (24 women, M = 20.17
years, SD = 1.31) were recruited from the Zhejiang
Normal University by advertising the study. Participants
received ¥15 for their participation. A one-factor (viewing
orientation: social perspective-taking vs objective focus)
within-subjects design was used. The dependent variable
was interpersonal trust from the trust game.

Procedure and Materials

Participants were instructed that they would continuously
read about two partners’ stressful life dilemmas; one from
a social perspective and one from an objective focus (for
a similar manipulation, see Shih et al*®). Under the social
perspective-taking condition, participants were asked to
place themselves in the role of the partner and imagine
how they would feel during the dilemma. Under the objec-
tive focus condition, participants were asked to understand
the cause of the dilemma as objectively as possible from

the perspective of a bystander. To remove order effects, the
order of the condition was randomly assigned.
Participants were asked to play a trust game with
a partner after each reading. The trust game has been
widely used to measure trust.?’ In the present study, all
participants were provided the following game rules:

Now, you have been endowed with ¥10. You can choose to
send to the partner ¥n, 0 <n < 10. If you decide to send ¥n
to ¥, then the partner will receive ¥3n. The partner can
then choose to return ¥m to you after receiving ¥3n, 0
< m < 3n. For example, if you decide to send ¥3 to the
partner, the partner will receive ¥9, and the partner can
then choose to return any amount between ¥0 and ¥9 to
you. Please indicate the amount (¥ ) that you would
send to the other partner.

After each trust game task, a manipulation check for
social perspective-taking was administered. Participants
were asked to answer a question:

When reading another partner’s text, from which view-
point did you read it as much as possible? Did you put
yourself in the other person’s perspective as much as
possible, or stand as objectively as possible from the

perspective of the observer?

Results

Manipulation Checks

In the manipulation check for social perspective-taking, if
the participants under the social perspective-taking condi-
tion answered “stand as objectively as possible from the
perspective of the observer,” or the participants under
the objective focus condition answered “put yourself in
the other person’s perspective as much as possible,” the
participants were excluded from the analyses. Two parti-
cipants were excluded using this criterion, resulting in 43
participants that were included in the analysis.

We performed a paired samples z-test to analyze the
amount of money sent to another partner, which represents
the level of interpersonal trust. The results showed that the
amount of money sent under the social perspective-taking
condition (M =5.14, SD = 1.41) was significantly higher than
the amount sent under the objective focus condition (M =
4.74, SD = 1.36), 1(42) = 2.87, p < 0.01, d = 0.44 (Figure 1).

Discussion
The results of Study 1 showed that social perspective-
taking increased interpersonal trust, providing support for

Psychology Research and Behavior Management 2021:14

https: 8 I 9

Dove:


https://www.dovepress.com
https://www.dovepress.com

Sun et al Dove
8- *% 5 seconds. They were instructed to memorize the words as
| much as possible within the specified time and perform the
memory assessment after 5 seconds.”® Participants in the
6— competitive group were told that their scores would be

Amount invested
n

N
|

0- T
Social perspective-taking Objective focus

Figure | The average amounts of money sent in the trust game in Study |. **p <
0.01.

H1. Our results are consistent with the findings of
a previous study.'’ Furthermore, previous studies have
demonstrated that selfish behavior significantly increased
after perspective-taking under a competitive context.'?
Whereas reactive egoism was attenuated and prosocial
behavior increased under cooperative contexts.'®
Therefore, we designed Study 2 to explore the relationship
between social perspective-taking and interpersonal trust

under the contexts of competition and cooperation.

Study 2

In Study 2, we tested the hypothesis that social perspective-
taking would increase interpersonal trust under a cooperative
context, while social perspective-taking would decrease
interpersonal trust under a competitive context.

Participants and Design

One hundred thirty-two university students (68 women, M =
20.27 years, SD = 1.83) were recruited from Zhejiang
Normal University by advertising the study. Participants
received ¥15 for their participation. A 2 (viewing orienta-
tion: social perspective-taking vs objective focus) x 2 (con-
text: competitive vs cooperative) factorial between-subjects
design was used. Similar to Study 1, interpersonal trust was
measured by the amount of money the participant sent to
another partner in the trust game.

Procedure and Materials
Participants were first asked to complete a word memor-
ization task in which 10 different words were presented for

compared with the scores of another participant.
Participants with a higher number of correct words
would receive additional rewards. Participants in the coop-
erative group were told to randomly match with another
participant to form a group to complete the cooperative
task together. The results of the two individuals would be
combined as the group performance and compared with
other groups. The group with the highest number of cor-
rect words would receive additional rewards.

After the word memorization task, participants in the
social perspective-taking group were asked to write about
how another partner would feel about competing or coop-
erating with them, as well as the strategies they used in the
word memorization task. Participants in the objective
focus group were asked to write an objective description
of their surrounding environment.

After the interaction with another partner, the partici-

pant played a trust game with that partner, as in Study 1.

Results

We performed a 2x2 between-subjects ANOVA for the
amount of money sent to the other partner. As Table 1
indicates, the main effect of social perspective-taking was
not significant, (1, 130) = 0.02, p > 0.05, 7]2 = 0.00, while
the main effect of context was significant, F(1, 130) = 13.39,
p < 0.001, #* = 0.10. Moreover, there was a significant
interaction effect, F(1, 130) = 11.61, p = 0.001, ;72 = 0.08
(Figure 2). Further simple effects analysis indicated that,
under the cooperative context, participants in the social
perspective-taking group invested more money to another
partner (M = 5.94, SD = 1.56) than those under the objective
focus condition (M =5.09, SD = 1.47), F(1, 130)=6.24,p <
0.05, 172 = 0.05. However, under the competitive context,
participants in the social perspective-taking group sent less
money to another partner (M = 4.24, SD =1.29) than those in
the objective focus group (M =5.03, SD=1.19), F(1, 130) =
5.38, p < 0.05, 5> = 0.04.

Discussion

The results of Study 2 showed that under the context of
competition, social perspective-taking reduced interperso-
nal trust, whereas, under the context of cooperation, social
perspective-taking increased interpersonal trust. These
results provide support for H2 and are consistent with
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Table | The Sample Size of the Participants and the Amount of Money Invested by the Participants Under the Four Conditions of

Study 2
Cooperation Context Competition Context
Social Perspective-Taking Objective Focus Social Perspective-Taking Objective Focus
Sample N 33 33 33 33
Amount sent M 5.94 5.09 424 5.03
SD 1.56 1.47 1.29 1.19

a prior study in which, the prosocial behavior of indivi-
duals under the competitive context was significantly
reduced after perspective-taking.'> However, prosocial
behavior increased under a cooperative context.'® Given
that some studies indicated that benevolence might play
a crucial role in the relationship between perspective-
taking and interpersonal trust, Study 3 investigated the

mediating role of benevolence.

Study 3

In Study 3, we tested the hypothesis that benevolence
would mediate the relationship between social perspective-
taking and interpersonal trust under both the competitive
and the cooperative context.

Participants and Design

One hundred thirty-two university students (72 women,
M = 20.52 years, SD =
Zhejiang Normal University by advertising the study.

1.89) were recruited from

Participants received ¥15 for their participation. Same as
in Study 2, a 2 (viewing orientation: social perspective-
taking vs objective focus) X 2 (context: competitive vs
cooperative) factorial between-subjects design was used.
Same as in Studies 1 and 2, interpersonal trust was mea-
sured by the number of money participants sent to another
partner in the trust game.

mmm  Social perspective-taking

8 1 Objective focus
o 6
o
[ %]
[
g
= 4
c
3
o
IS
<< 2

0_

Cooperation Competition

Figure 2 The average amounts of money sent in the trust game in Study 2. *p <
0.05.

Procedure and Materials

Participants completed the same tasks as in Study 2 in the same
order. The only change was that after completing the social
perspective-taking task, participants completed a Benevolence
Scale to rate the benevolence of their partner. The Benevolence
Scale comprised five items that were adopted from a previous
study.” Participants were asked to indicate the extent to which
they agree that the statement accurately describes them using
5-point scale, where 1 = strongly disagree and 5 = strongly
agree. The following is a sample item: “The other party
wouldn’t do anything to hurt me.” The internal consistency
reliability (Cronbach’s o) was o= 0.95.

Results

The Effect of Social Perspective-Taking on
Interpersonal Trust Under the Context of
Cooperation and Competition

We performed a 2x2 between-subjects ANOVA for the amount
of money sent to another partner. As shown in Table 2, the
main effect of social perspective-taking was not significant,
(1, 130)=0.61, p > 0.05, * = 0.05, whereas the main effect of
context was significant, (1, 130)=19.66, p <0.001, 712 =0.13.
Moreover, there was a significant interaction effect, F(1, 130) =
18.52, p < 0.001, #* = 0.13 (Figure 3). Further simple effects
analysis found that, under the cooperative context, participants
in the social perspective-taking group sent more money to
another partner (M = 6.33, SD = 1.19) than those in the
objective focus group (M = 5.15, SD = 1.96), F(1, 130) =
12.93, p < 0.001, #* = 0.09. However, under the competitive
context, participants in the social perspective-taking group sent
less money to another partner (M =4.30, SD = 0.98) than those
in the objective focus group (M =5.12, SD =0.96), F(1, 130) =
6.20, p < 0.05, 5> = 0.05.

The Mediating Effect of Benevolence Under the
Competitive Context

Mediation analysis (the Hayes PROCESS v3.0 macro in
SPSS v20.0) was used to examine the mediating role of
benevolence. Model 4 with a 95% Confidence Interval
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Table 2 The Sample Size of the Participants and the Amount of Money Invested by the Participants Under the Four Conditions of

Study 3
Cooperation Context Competition Context
Social Perspective-Taking Objective Focus Social Perspective-Taking Objective Focus
Sample N 33 33 33 33
Amount sent M 6.33 5.15 4.30 5.12
SD I.19 1.96 0.98 0.96

(CI) and 5000 Bootstraps was chosen for the analysis.*
The mediating role of benevolence was tested by comput-
ing the total effect (c), direct effect (c”), and 95% CI of the
indirect effect (a*b). The effects were considered signifi-
cant if the 95% CI did not include zero in mediation
analysis. Table 3 provides the results of the mediation
analysis. Under the competitive context, social perspec-
tive-taking had a significant and negative effect on bene-
volence (B = —1.03**p < 0.01, 95% CI = [-1.70, —0.37])
and benevolence further had a significant effect on inter-
personal trust (B = 0.20%p < 0.05, 95% CI =[0.01, 0.40]).
Although social perspective-taking had a significant and
negative direct effect on interpersonal trust (B = —0.62*p <
0.05, 95% CI = [-1.15, —.09]), it also had a significant and
negative indirect effect on interpersonal trust through ben-
evolence (B = —0.20, 95% CI = [-0.49, —0.01]). This
model is depicted in Figure 4.

The Mediating Effect of Benevolence Under the
Cooperative Context

We conducted the same analysis that was done to test for
mediation under the competitive context. Table 4 provides
the results of the analysis. Under the cooperative context,

*kk *

8 mm  Social perspective-taking
— Objective focus

- 6
2o
1%
[]
g
= 47
c
=}
Q
£
< 2

O —

Cooperation Competition
1 2

Figure 3 The average amounts of money sent in the trust game in Study 3. *p <
0.05. *p < 0.001.

social perspective-taking had a significant and positive
effect on benevolence (B = 0.97 ***p < 0.001, 95% CI =
[0.57, 1.36]) and benevolence further had a significant
positive effect on interpersonal trust (B = 0.58*p < 0.05,
95% CI = [0.09, 1.06]). In addition, while social perspec-
tive had no significant direct effect on interpersonal trust
(B = 0.62, p > 0.05, 95% CI = [-0.28, 1.52]), it had
a significant and positive indirect effect on interpersonal
trust through benevolence (B = 0.56, 95% CI = [0.16,
1.11]). This model is depicted in Figure 5.

Discussion

The results of Study 3 showed that benevolence mediated
the relationship between social perspective-taking and
interpersonal trust under both the cooperative context and
the competitive context. These results provide support for
H3. Further, the mediated relationships differed under
competitive vs cooperative contexts: benevolence fully
mediated the relationship under the cooperative context
and was a partial mediator under the competitive context.
The results are consistent with Mayer et al’s*® model of
trust, in which the trustee’s ability, benevolence, and integ-
rity will directly affect the degree to which an individual

will have trust in another.”?

General Discussion

The results of the present study demonstrated that indivi-
duals were more likely to trust others when primed with
taking a social perspective, supporting our first hypothesis.
The results are consistent with research on the effects of
visuo-spatial perspective-taking on trust.'”> The essential
feature of social perspective-taking is the cognitive ability
of individuals to consider problems from the perspective
which
Individuals with high perspective-taking ability are able

of others, is the opposite of egocentrism.
to overcome egocentrism and to the take on the viewpoints
of others to resolve problems. Several empirical studies
have shown that perspective-taking can increase the level
of attention to another™® and altruistic giving.*' Jun et al’
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Table 3 Results of the Mediation Analysis of Benevolence in the Path from Social Perspective-Taking to Interpersonal Trust Under the

Competitive Context

Benevolence

Interpersonal Trust

B SE 95% ClI B SE 95% CI
Social perspective-taking —1.03** 0.33 -1.70, -0.37 —0.62* 0.26 =1.15, —.09
Benevolence - - - 0.20%* 0.10 0.01, 0.40
Constant 5.82%k 0.54 4.74, 6.90 4,79 0.71 3.37,6.22
R*=0.13 R? =0.22

F(I, 64) = 9.87+

F(2, 63) = 8.65*

Notes: *p < 0.05. *p < 0.01. ***p < 0.001.
Abbreviation: Cl, confidence interval.

found in their research that individuals with social per-
spective-taking ability were better at looking at problems
from the perspective of others and were more likely to
trust others. It is difficult for an individual’s perspective-
taking ability to change drastically in a short time, but
visuo-spatial perspective-taking and social perspective-
taking encourage individuals to temporarily overcome
egocentrism and improve the level of interpersonal trust
in others.

However, as indicated by Study 2, social perspective-
taking had different effects on interpersonal trust under
different contexts (competition vs cooperation). Study 2
shows that under the context of competition, social per-
spective-taking reduced interpersonal trust, whereas under
the context of cooperation, social perspective-taking
increased interpersonal trust. These results are consistent
with the study by Epley et al,'” in which the effects of
perspective-taking on prosocial behavior differed based on
the context of competition vs cooperation. Under the con-
text of competition, the manipulation of social perspec-
tive-taking will lead to reactive egotism. Reactive egotism
refers the process of interaction in which the individual
believes the other partner will have an egocentric

Benevolence

-1.03* 0.2*

Social
perspective-taking

Interpersonal trust
-0.62%(-0.82%)

Figure 4 Analysis of the mediating effect of benevolence on the relationship
between social perspective-taking and interpersonal trust under the competitive
context. Path diagrams are shown with unstandardized regression coefficients. *p <
0.05.

orientation, which causes the individual to pay more atten-
tion to their interests while ignoring or disregarding the
partner’s interest.'” Under the context of cooperation, the
individual feels that the welfare of the partner as well as
his own welfare, is critical, which is likely to increase
interpersonal trust.'® Social perspective-taking could
increase the perceived trust of cooperative partners and
thus further enhance interpersonal trust. Thus, social per-
spective-taking is an effective method to improve inter-
personal trust; however, contextual factors need to be
considered in order to better promote interpersonal
harmony.

The results of Study 3 showed that benevolence
mediated the relationship between social perspective-
taking and interpersonal trust. Under the competitive
context, social perspective-taking reduced the percep-
tion of benevolence of the partner and, in turn, there
was less interpersonal trust. Under the context of coop-
eration, social perspective-taking increased the percep-
tion of benevolence of the partner and, in turn, there
was more interpersonal trust. The results supported our
hypothesis and provided evidence that helps to better
understand the relationship between social perspective-
taking and interpersonal trust. The model of trust*
proposes that ability, benevolence, and integrity are
important to trust, and each characteristic can vary
independently. This model has been the most widely
used in previous studies involving the perception of
trustworthiness of trust targets and has been confirmed
by many researchers.”* Benevolence is the extent to
which a trustee is believed to want to do good to the
trustor. When an individual perceives the other person
as benevolent, they will be more likely to trust the
other person. Conversely, when an individual perceives
the other person as non-benevolent, which means the
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Table 4 Results of the Mediation Analysis of Benevolence in the Path from Social Perspective-Taking to Interpersonal Trust Under the

Cooperative Context

Benevolence

Interpersonal Trust

B SE 95% CI B SE 95% CI
Social perspective-taking 0.977#* 0.20 0.57, 1.36 0.62 0.45 —0.28, 1.52
Benevolence - - - 0.58* 0.24 0.09, 1.06
Constant 2.4k 0.31 1.8, 3.05 2.57* 0.85 0.88, 4.26
R? =027 R*=10.19

F(I, 64) = 23.92%

F(2, 63) = 7.58%*

Notes: *p < 0.05. *p < 0.01. ***p < 0.001.
Abbreviation: Cl, confidence interval.

person is perceived as being only concerned with their
own interests, they will be more likely to not trust the
other person. In a previous study, under the context of
competition, the individual with a competitive motiva-
tional orientation would most likely expect a reliably
malevolent intention from others.'® When participants
perceived the other person had low benevolence, they
showed more self-interested behavior.”> Under the
cooperative context, the individual with a cooperative
motivational orientation would expect the other person
to also have a benevolent intention toward him.'? The
prosocial behavior of individuals increased signifi-
cantly after social perspective-taking.'® Social perspec-
tive-taking encourages individuals to amplify their
perception of the intentions of others. Social perspec-
tive-taking under the cooperative context can improve
the level of perceived benevolence of the cooperative
partner, thereby contributing to interpersonal trust,
whereas under the competitive context, social perspec-
tive-taking can have a negative effect on the perceived
benevolence of the competitor, thereby decreasing

interpersonal trust.

Benevolence

0.97** 0.58*

Social
perspective-taking

Interpersonal trust
0.62(1.18**)

Figure 5 Analysis of the mediating effect of benevolence on the relationship
between social perspective-taking and interpersonal trust under the cooperative
context. Path diagrams are shown with unstandardized regression coefficients. *p <
0.05. *p < 0.01. ***p < 0.001.

Limitations and Future Research
Several limitations in the present study should be noted.
Firstly, we investigated social perspective-taking on interper-
sonal trust at the behavioral level. The neural mechanism of
the brain was not explored. There is evidence that when the
views of others were considered, the activation of the dorso-
lateral prefrontal cortex (DLPFC)*? and the temporal-parietal
junction (TPJ)*® increased significantly, and the differences
in the activation of these two brain regions were positively
correlated with trust behavior.® Future research could further
explore the neural mechanisms underlying the relationship
between perspective-taking and interpersonal trust. Second,
this study only explored the role of social perspective-taking
under the contexts of competition and cooperation. Future
research should explore other contexts, such as within differ-
ent intergroup relationships.

Conclusion

Social perspective-taking could increase interpersonal
trust; however, the effect of social perspective-taking on
interpersonal trust will differ depending on the context.
Social perspective-taking could improve interpersonal
trust under a cooperative context, while the degree of
interpersonal trust will decrease under a competitive con-
text. Moreover, benevolence plays a mediating role in the
relationship between social perspective-taking and inter-
personal trust. Social perspective-taking could influence
the perception of benevolence and thereby, enhance or
diminish interpersonal trust.

These results suggest that social perspective-taking is an
effective method to improve interpersonal trust, but contex-
tual factors need to be considered in order to better promote
interpersonal harmony. Thus, specific contexts need to be
taken into account when using perspective-taking to mediate
conflict and reduce inter-group stereotyping.
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