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Introduction: This study explores the well-being dimensional components of event tourists and their identification processes in 
validating the well-being occurrence mechanism of event tourism and the correlation between the well-being of event tourists and the 
frequency and length of event tourism.
Methods: This study adopted a sequential mixed-methods design that followed a pragmatic paradigm through a photo interview with 
event tourists and festival travel organizers (N=16). The qualitative research method provided evidence to explore the framework of 
content and dimensional identification of event tourists’ well-being according to Seligman’s PERMA model. The quantitative research 
phase (N=475) focused on identifying and validating the PERMA model in the event tourist well-being dimension through descriptive 
statistical analysis and validated factor analysis, followed by a one-way analysis of covariance to explore the effects of the frequency 
and endurance of FSE tourism.
Results: The results show quantitative differences in the well-being dimensions and framework presentation of the PERMA model 
(Positive emotion, Engagement, Relationship, Meaning, and Achievement). R (relationship) and A (achievement) are identified and 
validated as dimensions of well-being outcomes for event tourists, while single-day or short trips of 2–3 days were most significant for 
event tourists’ perceived well-being.
Conclusion: This study provides an empirical argument, thus providing an empirical argument for uncovering the deeper influencing 
and exhibiting factors of the PERMA theoretical framework and a research paradigm for PERMA theory in more tourism behaviors 
and psychology. Second, this study provides an in-depth explanation of the five dimensions of well-being in the PERMA model. The 
findings show the salience of the relationship and achievement in FSE tourism well-being, providing theoretical insight into existing 
studies integrating positive psychology models for in-depth tourism well-being research.
Keywords: well-being, event tourists, mixed method, positive psychology, event tourism

Introduction
Academic attempts to explore the field of the festival and special events have existed for a long time, but a discipline of 
“studies of festivals and special events” began in the early 21st century, when social, cultural, environmental, and 
economic phenomena related to planned festivals were discussed, and the theoretical and academic institutional 
foundations of the field were established.1 Current research on the association between events and tourism shows that 
despite originating from different fields, they share a changing theme with a similar pattern.2 Existing research paradigms 
on Festival and Special Event (FSE) tourism include an interorganizational relationship approach3 using stakeholder 
theory to describe related FSE organizations or individuals;1 however, more studies are still based on descriptive cases.4 

Event tourism, as a subsequent FSE concept, has been widely recognized,5 and event tourists have received academic 
attention. Gibson and Gibson6,7 identified active and passive event tourists, and Robinson and Gammon7–9 explored 
primary and secondary motivations for sports event tourism. Despite the continued focus on FSE and tourists, the 
existing research lacks theoretical rigor from a more established research field.4 Event tourism-related research is biased 
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toward serving as a key marketing proposition for promoting places (Gatz and Page, 2016). Consequently, research 
related to the psychology, behavior, and value perceptions of event tourists has not yet been conducted at the micro level. 
Regarding research methodology, existing event tourism research lacks the interpretation and deepening of mixed 
research methods, which may provide greater flexibility for engaging in interdisciplinary research.4

Based on existing research, there is an urgent need for event tourism research to conduct deeper research on the micro 
psychology perspective of event tourists and using mixed research methods should be considered. Researchers have begun 
to use theories from positive psychology, such as happiness and well-being, as a lens to examine events in terms of their 
potential contributions to a good life and a life worth living.8 Several researchers have adopted the summative model of 
PERMA to conceptualize well-being.9,10 Thus, conceptualizing the well-being of event tourists and interpreting the hedonic 
form of well-being as a subjective feeling, including the positive emotional state of the individual,11 was a novel addition to 
the argument of FSE tourism for different types of participants. This study examined the mechanisms of well-being 
occurrence and well-being dimension identification of event tourists through a mixed study based on positive psychology, 
starting from the four common elements of well-being: growth, authenticity, meaning, and excellence.12

Therefore, to explore the mechanisms underlying the well-being of event tourists and the associated influencing 
factors, three key research questions were raised. First, from a positive psychology perspective, how will the PERMA 
dimensions of the tourism well-being of event tourists take effect? Second, how are the well-being framework dimen-
sions of PERMA identified in the mechanisms of the tourism well-being of event tourists? Third, how does the well- 
being of event tourists relate to the frequency and duration of FSE tourism? This study combined qualitative and 
quantitative analyses using photo interviews to construct a well-being dimension identification and intrinsic framework 
for event tourists, guided by Seligman’s13 PERMA well-being framework. This study provides a research context for 
applying and deepening the theory of positive psychology in events and FSE tourism. In the context of the growing 
interest in FSE events, especially in the hosting of major sports events such as the Beijing Winter Olympics and the 
Hangzhou Asian Games in China, this study provides a positive psychological perspective on the well-being research and 
micro-psychological behavior of event tourists centered on large events, as well as empirical evidence for the mechanism 
and intrinsic interrelation of well-being in FSE tourism.

Literature Review
Progress and Review of FSE Tourism Research
While academic attempts to explore FSE tourism have existed for a long time, the recognition of “festival tourism” as 
a distinct form of tourism began in the early 21st century. Social, cultural, environmental, and economic factors related to 
planned festivals were explored by which theoretical structure was gradually established.1 FSE tourism has been 
conceptualized as encompassing all planned festivals and as an integrally developed marketing model. However, it is 
not usually considered a separate area of specialization. In most cases, FSE tourism is seen as an application or specialty 
of national tourism boards and destination marketing and management organizations.1 Events related to FSE tourism, 
such as cultural celebrations, festivals, carnivals, religious events, and arts and entertainment, are often categorized in the 
literature on cultural tourism14 The most frequently investigated aspect of FSE tourism is its economic and financial 
impact, and many existing studies have focused on the organizational aspects of FSE tourism. For example, a review by 
Formica15 found that 62 of 83 studies were related to organizational factors such as impact assessment, marketing, event 
profile, sponsorship, management, and trend forecasting.

There are three main streams of research on event tourism: the intrinsic mechanism between FSE tourism and 
individuals, the factors influencing supply and demand, and segmentation studies on festival tourism. In the first stream, 
festivals create opportunities for production and consumption by connecting experiences with tourists and residents, 
thereby setting expectations for individual experiences.16 Lee et al17 confirmed through empirical research that satisfied 
tourists develop a moderate emotional attachment to the host place and eventually become loyal visitors to the 
destination. Events provide not only material outcomes such as money but also intangible benefits stemming from 
positive tourist experiences, explaining the popularity of investigating individual experiences and perceptions.1 An 
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increasing number of countries have hosted grand FSE tourism to attain legitimacy and prestige, attract tourist attention 
to their achievements, and promote trade and tourism.1

Regarding the second stream, studies have shown that hosting an event has a positive effect on the image of the host 
location. Most cities that have hosted major festivals have unique opportunities for transformation and revitalization. With 
the globalization of tourism and business, technological developments and increased revenues brought to tourism by 
distribution mechanisms have intensified competition among FSE tourism destinations and companies that provide FSE 
tourism products.18 Thus, FSE tourism destinations are challenged to offer attractive and memorable tourism experiences.19

In the third stream, an increasing number of studies have investigated the role of sporting event networks.20,21 Sports 
event tourism is recognized globally as a segment of FSE tourism.5 While the audience for sports events comprises 
tourists and residents of the host city, residents’ positive perceptions impact the quality of services and products.22 Visitor 
satisfaction is considered the primary accomplishment of event tourism, which motivates visitors to participate in similar 
events within the same destination and increases their intention to recommend the city to others as a tourist destination.23 

Chen24 reviewed the behaviors, experiences, and values of sport event fans and concluded that personal values and 
“identity” explain why they are highly committed to the team, while Funk25,26 used the concept of self as a component of 
the “psychological continuum model” and found that awareness, attraction, attachment, and loyalty were progressive 
steps in hosting sport event visitors.

In summary, existing studies explore the organizational network, destination management, and marketing of FSE 
tourism according to three research approaches; however, most researchers explore organizational behavior from a macro 
perspective, and the exploration of tourists’ micropsychology remains relatively limited. In fact, theories from positive 
psychology, such as happiness and well-being, have been applied to examine FSE tourism.8 Research on event tourists’ 
well-being may expand the experiential meaning and value transformation of FSE tourism for tourism destinations.

Positive Psychology and Well-Being
Positive psychology is “the study of the conditions and processes that help people, groups, and institutions to flourish or 
function optimally”.27 It aims to “begin to catalyze a change in the focus of psychology from the previous focus on fixing 
the worst things in life to now building positive qualities”,13 Huta and Waterman12 suggested four common elements of 
well-being: growth, authenticity, meaning, and excellence.

There was no universally acknowledged definition of well-being in the literature,28 as “The understanding of the concept 
of well-being varies from discipline to discipline”.29 Pearce30 was among the first to acknowledge the positive psychology 
movement. Filep31 offered positive psychology in an explanation with relevant theoretical constructs (positive emotions, 
engagement, and meaning) that could better explain the relationship between positive psychology and tourism and provide 
a basis for explaining tourists’ well-being. In terms of conceptualizing the dimensions of well-being from a positive 
psychology perspective, the dominant taxonomy is realization and hedonism.12,32 This classification can be assessed at 
global, experiential, and motivational levels.29 The hedonism of well-being refers to “the reflection of virtue, excellence, the 
individual’s inner best, and the full development of the individual’s potential”,12 and focuses on “understanding happiness 
as a feeling of pleasure, enjoyment, and as a subjective emotional state” (Huta and waterman, 2014, p.1427). Thus, the 
conceptualization of well-being progresses into self-actualization in the state of “striving for excellence based on one’s 
unique potential”33 and what is primarily defined as three elements: pleasure, enjoyment, and life satisfaction.12 A follow- 
up study showed that realization had a lesser effect and lagged impact on well-being in the tourism experience than 
hedonism. Emotion and meaning represented the well-being of both hedonistic and self-actualized tourists.34

Based on the above discussion, the existing research and classification of the intrinsic association between positive 
psychology and well-being have been relatively clear, but the well-being specific to event tourists has not received much 
attention as a research subject; thus, our study aimed to investigate the well-being of event tourists from a positive 
psychology perspective. A review of the existing conceptual framework of well-being provides an adequate research 
context and basis for arguments regarding event tourists’ well-being.
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Conceptual Framework of the Tourist Well-Being
Emotion and meaning represent the well-being of hedonic and growth-oriented visitors34 Positive emotions represent a fully 
hedonic dimension, whereas the remaining emotions are partially hedonic dimensions.35 Filep35 argued that the conceptualiza-
tion of tourist well-being is complex. The hedonistic and growthist models currently accepted for summarizing the dimensions of 
the tourism experience seem to overlap. To explore the conceptual framework of tourism well-being, researchers have 
conceptualized well-being through summative models, the most classic of which are PERMA13 and DRAMMA (Detachment- 
Recovery, Autonomy, Mastery, Meaning, and Affiliation).36 Despite being a generic lifestyle model not originally designed for 
tourism research, PERMA remains popular in conceptualizing tourist well-being.9 Seligman13 first proposed the PERMA model, 
which incorporates hedonistic and happiness perspectives, with P representing positive emotions and an obvious hedonic 
element, including pleasure, ecstasy, intoxication, warmth, and comfort.

The PERMA model has been widely applied to tourism and entertainment research. Saunders et al37 conducted 
qualitative research to explore transformations in the daily lives of those who took long walks in natural environments, 
thus reinterpreting and connecting qualitative evidence with the five elements. The results of the use of PERMA in 
spectator sports,38 the development of specific mobile applications based on the model, and creative social media 
projects, will create opportunities for them to build closer connections and enhance positive emotions and connections 
to strengthen relationships and boost engagement with events. Huang et al39 identified consistency in applying PERMA 
to study the well-being of Chinese religious tourists. The results showed that their conceptualization of well-being was 
consistent with the dimensions of PERMA. Zhou et al40 explored how lesbian, gay, bisexual, and transgender (LGBT) 
activities affected the hedonic well-being of LGBT participants under the PERMA framework. However, a limitation of 
PERMA is its sensitivity to gender and social class, as these two factors can strongly influence people’s overall life 
experiences and how they make sense of different activities, places, and social interactions.41

Another widely accepted DRAMMA model by Newman et al36 proposes five dimensions of well-being for leisure 
experiences (including those of tourism). Detachment-recovery (DR) is a hedonic sense of separation from work and 
relaxation. As with PERMA, the remaining pillars of well-being are partially hedonic. Autonomy (A) is a feeling of 
willingness to engage in an activity, mastery (M) is about honing one’s skills to achieve success, meaning (M) is a sense 
of purpose, and affiliation (A), as in PERMA, is defined as social connection. In comparison, an overlap of dimensions 
was observed between PERMA and DRAMMA. The R (relationship) dimension in PERMA is similar to the last 
A (affiliation) in DRAMMA, M (meaning) in PERMA is similar to M (significance) in DRAMMA, and Achievement (A) 
in PERMA seems to include mastery (M) from DRAMMA.36 The only mechanism in DRAMMA that did not appear to 
have a precise counterpart in PERMA was disengagement recovery, although both may arguably play a role in generating 
positive emotions, engaging in leisure activities, or achieving PERMA.42

More recently, Filep et al43 integrated the different dimensions of PERMA and DRAMMA to include social 
connections as part of affiliation (A), which covers the experience of the basic human emotions of love, kindness, and 
friendship, thus emphasizing the social nature of most tourism experiences.44 In addition, the natural environment 
dimension is included as another part of affiliation (A) on the basis that connection to nature is positively associated with 
higher hedonism and higher well-being.45 The innovation of DREAMA is to expand the conceptualization of tourism 
well-being beyond human contact. DREAMA recognized that the relationship with the natural environment is as 
important as tourists’ psychological well-being, clarifying the core elements of visitor psychological well-being.43

In summary, the dimensions of the PERMA model, as a classical conceptualization of the three relevant models, 
provide a theoretical framework for our study of tourist well-being. Based on the qualitative aspects of the PERMA 
model, this study identifies whether the dimensions can be quantitatively verified by combining the DRAMMA and 
DREAMA models for dimensional-level theoretical inquiries to provide a theoretical framework. We are convinced that 
this theoretical inquiry will reveal the intrinsic mechanisms of event tourists’ well-being and provide a human-centered 
practical orientation and reference for the intelligent operation of large-scale sports events in the context of rapid 
technological development.

Based on this, this study reviewed past event tourism research and found a disconnect between the rapid growth of the 
event and festival-related industries and the progress and depth of existing research. The fragmented nature of existing 
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research poses a challenge to researchers who consistently try to identify existing knowledge and research gaps.46 

Although existing event-related research has addressed some theoretical perspectives, it has more often taken a business 
orientation, focusing on topics such as management and marketing,47 with little attention to the psychological mechan-
isms in tourists’ well-being, echoing Getz and Page’s48 suggestion that there is a need to better understand event 
regrouping with different groups (eg tourists and residents). Therefore, this study argues in the literature review section 
for advancing research on event tourists, FSE tourism, and integration with positive psychology and frameworks to 
bridge the research gap in existing event-related research on tourists’ micro psychology and behavior.

Methods
Design
This study used an exploratory qualitative approach combined with a quantitative approach to identify the mechanisms of 
well-being among FSE tourists. Through a photo interview method with event tourists and festival travel organizers 
(N=16), the qualitative research method provided qualitative evidence to explore the framework of the content and 
dimensional identification of event tourists’ well-being according to Seligman’s13 PERMA model. The quantitative 
research phase (N=475) focused on identifying and validating the PERMA model in the event tourist well-being 
dimension through descriptive statistical analysis and validated factor analysis, followed by one-way analysis of 
covariance to explore the effects of the frequency and endurance of FSE tourism. To ensure reliability and validity, 
this study simultaneously adopted research data triangulation of mutual evidence, constant comparison, and reflection 
through reviews and travelogues on travel social content portals and informed interviewees that all interview materials 
and representative photos were for scientific and academic purposes only, ensuring that interviewees’ personal and 
private information would not be disclosed to third parties.

This study adopted a sequential mixed-methods design that followed a pragmatic paradigm in which mixed methods 
provided a comprehensive and in-depth assessment of the research questions and increased the accuracy of the findings 
through a combination of exploratory and confirmatory analyses. A mixed-methods design enables researchers to address 
different research questions and use different development tools.49 A mixed-methods design is ideal for this study 
because it allows for a better resolution of interpretive research questions and draws valuable insights from existing 
theoretical and practical perspectives.50 The mixed methods approach used in this study was divided into three phases. 
The first phase was a qualitative study that explored the dimensions of event tourists’ well-being using the conceptual 
framework of well-being under positive psychology. The second phase was an in-depth study of the first phase to validate 
the dimensions of event tourists’ well-being framework in the occurrence mechanism of tourism well-being. The third 
phase was a further study to explore the relationship between the well-being of event tourists and the frequency and 
duration of FSE tourism.

Photo Interview and Data Collection
Collier51 first proposed the photo-elicitation method, in which photos helped capture the memory of the interviewee and 
improved the clarity of the conversation by providing visual cues. Accurate and rich data can be obtained by applying 
this method, which not only bridges cultural differences between informants and researchers52 but also balances the 
power asymmetries between them.53 Representative photographs can convey multiple levels of meaning,54 and research-
ers can use narratives inspired by photographs as a key data source.55 Photo interviews can further enhance the validity of 
interviews based on interviewees’ mindsets, experiences, and stories that can be fully shared and elaborated with the 
support of visual clues. Understanding the meanings associated with photographs can help researchers reconstruct travel 
experiences. The criticality of using photo interviews lies in the use of photographs provided by the participant, which 
are taken by the participant with instructions provided by the researcher56 and are, therefore, somewhat subjective, 
requiring the researcher to continually reflect on the implicit content of the photographs during the photo interviews.

The data collection for this study was divided into two phases, the first phase was from August 2022 to September 2022, 
in which eight interviewees who had more than three event trips in one year and eight event trip organizers were invited to 
conduct photo interviews, combined with the five dimensions of well-being proposed by Seligman13 and interviewees were 
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invited to provide representative photos containing the PERMA dimensions. Each interviewee was required to collect 5–8 
photos for the photo elicitation method. In the second phase (September–October 2022), the context and story behind each 
photo were presented. Each dimension was measured on a 7-point Likert scale and information such as the interviewees’ 
travel insurance, travel frequency, travel patterns, and demographic statistics. Before respondents began participating in the 
anonymous questionnaire, all respondents signed an informed consent form to ensure that their personal privacy would not 
be compromised. A total of 325 questionnaires were collected through the online questionnaire system, excluding samples 
that took less than 20 seconds to fill in, multiple-choice, wrong-choice, etc. Finally, 299 questionnaires were entered into the 
data analysis stage (92% retrieval rate).

Data Analysis
In this study, 158 photos were received during the qualitative research phase—9 photos per person—and 56 were entered 
into the representative photo analysis phase. There are no rules regarding sample size in qualitative research. Optimal 
sample size depends on various factors, including data saturation, accessibility of the target sample, and available time 
and resources.

The researcher repeatedly read the interview transcripts of the interviewees to become familiar with the content and 
obtain the data structure and framework during the reading process to make sense of the data and to describe, interpret, and 
summarize the data results.57 The qualitative coding in this study followed the five elements of problem solving proposed by 
Yussen and Ozcan58—role, situation, problem, action, and outcome—configured as contributors to the advancement of the 
storyline to form a representative photo-narrative structure map as a means of identifying the dimensions of the well-being of 
event tourists. Figure 1 shows an example of the coding results of the representative photo narrative structure maps of the two 

Figure 1 Interviewees’ representative story narrative structure diagram (R1, Z4).
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interviewees. In Figure 1, R1, as a representative of FSE travelers, narrates through representative photos the impact of career 
on event tourism and how to find individual value through event tourism, while Z4, as an FSE tourism organizer and 
practitioner, narrates through representative photos how to find a sense of control by breaking through the bottleneck of work.

Measurement
To identify the role of PERMA’s five dimensions of well-being among event tourists, this study referred to a 15-item 
scale of good validity and reliability measuring well-being,59 which validated the research context of snow sports 
tourists.59 Mirehie and Gibson60 also applied this scale to identify the PERMA dimensions of tourism well-being among 
female ski tourists. In this study, a change in the presentation of the questionnaire scale was made in conjunction with the 
research context of festival tourism, adopting a 7-point Likert scale, with 1 representing least likely and 7 representing 
most likely. The study also investigated factors influencing the well-being of festival tourism, such as the type of peers 
for festival tourism, the type of accommodation chosen for festival tourism, and the duration, frequency, and destination 
of FSE tourism participation. Demographic statistics, including the interviewees’ age, marital status, education level, and 
annual household income, were also considered. In this study, the questionnaire was pretested to reduce measurement and 
response errors, and 120 copies were placed among interviewees with festival travel experience. The measurement 
options of the questionnaire were modified and optimized, and the final version was placed as follows.

Results
Qualitative Research Findings: Dimensions of PERMA’s Framework
Dimension 1: Positive Emotions
Positive emotions can increase spiritual potential61 and contribute to an enhanced sense of meaningfulness in life.62 

Interviewees’ expressions of positive emotions through the angle and content of their photos were shown in the 
representative photos, while the three positive emotions of interest, belief, and love were reflected in the representative 
photos and story structure diagrams of R1 and Z2. As shown in the interview with R1 in Appendix A, R1 was 
a freelancer and an avid follower of event tourism. As a freelancer, she often felt stress and anxiety about life. Still, 
her constant interest in event tourism provided her with positive emotions, strengthening her beliefs and allowing positive 
emotions to advance her immersion and integration into event tourism. Her love of her job kept her motivated to 
overcome life’s difficulties.

Z2’s expression of positive emotions as an FSE tourism organizer originated from the industry and his own work experience.

I have been working in festival organization and planning for the fifth year. I have kept my energy and spirit high because this 
job involved dealing with randomly changing situations that need to be grasped by ability and experience. I remember there was 
a time when our business was not possible due to COVID-19 measures, but we provided new ideas in designing the pre-sale 
type of FSE tourism products and believe that with positive emotions and moods, we can feel the joy of work and the happiness 
of life. (Z2) 

In summary, this study compared the narrative storytelling of positive emotions by event tourists and festival organizers 
and found that the dimensions of positive emotions for event tourists were interest, belief, and love, whereas the 
dimensions of positive emotions for festival organizers were emotion, vitality, and spirit.

Dimension 2: Engagement
Engagement is another important dimension of PERMA. Seligman13 argued that people’s investment in valuable 
activities contributes to their life satisfaction and well-being. In this dimension of well-being, FSE tourists and festival 
organizers have different dimensions of engagement, as shown in Appendix A. R5, as a participant and tourist in the G20 
Summit in Hangzhou, was full of spirit and pride and developed a sense of immersion in the experience. This deep 
involvement allowed her to perceive a sense of “flow”. As described in R5, during the reception and participation in the 
G20 Summit in Hangzhou, the interviewee sometimes felt alone in the world, and this “flow” of energy made them more 
proactive and involved in deeper participation. (R5)
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Z3’s interviewees served as festival organizers and mentioned the interactivity and optimism of the participation dimension, as 
shown in Z3’s interview transcripts. We have been dealing with tourists who have many needs and our product supply is limited, 
but with healthy communication and interaction, we can feel the positive and optimistic spirit of loving this festival. (Z3) 

In summary, event tourists and festival organizers have different emphases on the engagement dimension of well-being, 
with tourist interviewees favoring mainly the rituals of festival participation. In contrast, festival organizers favored the 
effectiveness of interaction with tourists.

Dimension 3: Relationships
Through the lens of positive psychology, people embrace, share, and spread positivity by building relationships that 
promote well-being. As shown in the representative picture of R3 interviewee in Appendix Q, he is an avid e-sports fan 
who attends and interacts with e-sports events at high frequencies, has an attachment to fellow attendees who attend 
events together and new strangers he meets on site, and is more proactive in creating social relationships with the same 
avid people so that such relationships sustain energy.

The importance of community and frequent interactions is also reflected in interviewee Z6’s interview transcript, which describes 
the value of building community relationships and frequent interactions with FSE tourism organizations from the perspective of 
festival organizers. We deal with visitors constantly; therefore, we constantly absorb their opinions to improve our festival 
products. We have many WeChat user groups where people build virtual social relationships and diversify their interactions. (Z6) 

Thus, at the relational dimension level, event tourists and festival organizers have a common sense of well-being, 
construct physical and virtual relationships through different physical and emotional interactions, and derive positive 
emotional rewards from such relationships.

Dimension 4: Meaning

This is the first award our team received, for which we have put a lot of time, and at the end of every year, we evaluate our 
festival project. We are a team, and this constant awakening of our collective consciousness makes us realize the value of our 
profession’s existence. (Z2) 

I learned about my interests and perceived my plans and goals by participating in festival tours. I will know what I want to do, 
how to do it, and how to develop in the future. I also know who I am, what I am doing, and what kind of person I want to 
become in the future. The festival tour brings me these perceptions so that I can face myself more clearly. (R4) 

Thus, meaning (purpose) carries a strong value base that motivates one’s goal achievement.63 In the dimensional 
construct of meaning, the perceived direction of the well-being of event tourists and tourism organizers is egoistic and 
altruistic, respectively, with the former rationalizing and realizing the meaning of goals through individual perceptions 
and the latter enhancing the meaning of work well-being through team cohesion and collective consciousness.

Dimension 5: Achievement
Achievement is the outcome dimension of the PERMA framework and can be functional, hedonic, or social.64 Individual 
and organizational achievements were found in both types of interviewees in this study, as shown in the representative 
picture and interview data provided by interviewees in Appendix A for Z4 and in the interview transcripts for 
interviewees in R2.

I have been promoted in a festival-planning company, with my picture on the company logo wall: I feel my sense of 
achievement and self-efficacy; I have a closer relationship with this company; I grow with the company; I would like to 
work in this company for another ten years; I am very happy here because I have a particular achievement at each stage, which 
brings me constant recognition in the industry. (Z4) 

I feel calm after each event, even when surrounded by noise because I know that I love the event more. I follow the event and 
cover a lot of news, and my sense of accomplishment is indescribable, allowing me to connect my identity as a festival traveler 
with that of a working journalist, where the happiness of life and work can be oriented towards the results of my contribution. (R2) 

https://doi.org/10.2147/PRBM.S413012                                                                                                                                                                                                                                

DovePress                                                                                                                         

Psychology Research and Behavior Management 2023:16 2588

Zhang et al                                                                                                                                                            Dovepress

Powered by TCPDF (www.tcpdf.org)Powered by TCPDF (www.tcpdf.org)

https://www.dovepress.com/get_supplementary_file.php?f=413012.docx
https://www.dovepress.com/get_supplementary_file.php?f=413012.docx
https://www.dovepress.com
https://www.dovepress.com


Thus, two dimensions of achievement are consistently found, where event tourists carry multiple identities and focus on 
the achievements that come with life and work: peace of mind, recognition, and commitment, while professional 
commitment, organizational commitment and industry recognition become the segmentation directions of the achieve-
ment dimensions for festival organizers.

PERMA Model of Event Tourists’ Well-Being
Based on the above findings on PERMA dimensions in qualitative research, this study formed a PERMA model for FSE 
tourism based on the five elements of the original framework, as shown in Figure 2. Event tourists and festival organizers 
generated different well-being outcomes due to differences in their roles and participation, with the larger difference 
being M (significance) for the two different group samples of the well-being dimension. In terms of constructing the 
well-being dimension, the tourism well-being of event tourists is egoistic. In contrast, the well-being of FSE tourism 

Figure 2 PERMA framework for the content of well-being interactions between FSE visitors and FSE organizers.
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organizers is altruistic, which reflects the variability in the perception and dimensional interpretation of the well-being of 
the respondent group sample.

This study uses a photo-elicitation qualitative interviewing method to trigger interviewee memory and improve the 
dynamics of the interviewee-researcher relationship with each other,65 generating unpredictable answers66 complement-
ing the narrative to convey the meaning of the experience67 and reducing the power imbalance between the researcher 
and interviewees,53 as in the first phase of this study, where the interviewees provided representative photographs and 
interpreted and described them to explore the metaphors behind them, enabling a multidimensional interpretation and 
analysis of the interviewees’ tourism well-being from multiple research perspectives, diverse data, etc., allowing the 
interviewees and the researcher to be on a platform that facilitates contextual clues to the dialogue.68

Quantitative Findings: Dimensional Identification of the PERMA Model
Descriptive Analysis
A total of 375 questionnaires (N=375) were obtained from online data collection, and 299 were entered into the data 
analysis (N=299) after removing the results of invalid questionnaires. Most interviewees were married (55%) and had 
a bachelor’s degree (72%). Regarding employment status, 70% worked full-time, 4% were freelancers, and the higher 
proportion of annual household income was less than 200,000 (37%) and 200,000 to 300,000 (33%). Therefore, the 
sample used in this study conformed to the characteristics of heterogeneity and was suitable for subsequent quantitative 
analyses. A descriptive statistical analysis of the interviewees is presented in Table 1. In Table 1, all respondents’ 

Table 1 Descriptive Statistical Analysis of Interviewees’ Information

Character Percent Frequency

Marriage

Single 116 39%

Married 165 55%

Divorced or separated 4 1%

Cohabiting partner 14 5%

Educational Background

Less than high school 4 1%

High school graduate 12 4%

Associate degree or technical degree 37 12%

Bachelor’s degree 214 72%

Master’s degree 32 11%

Doctoral degree 0 0

Employment status

Full-time employment 210 70%

Part-time employed 7 2%

Self-employed 12 4%

Unemployed (non-working) 1 0.3%

Retired 1 0.3%

Student 68 23%

(Continued)
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information is anonymized in order to ensure that the respondents’ private information is protected, ensuring that each 
respondent is aware that all subjects of the collected information are anonymous.

Identification and Validation of PERMA’s Well-Being Framework Dimensions Among 
Event Tourists
The study first conducted a reliability test on the 15 options of the five dimensions of the PERMA scale. The test results 
showed that Cronbach’s alpha was 0.875, in the range of 0.80–0.90, and the questionnaire had good reliability. Next, this 
study conducted a CFA analysis on the five dimensions of PERMA, as shown in Table 2. To examine the differential 
validity of the five variables PP, EE, RR, MM, and AA, this study conducted a validation factor analysis using Mplus 
software. The results showed p<0.01, indicating significant relationships between the variables, χ2 = 163.169, df = 80, 
CFI = 0.936>0.9, TLI = 0.916>0.9, SRMR = 0.047< 0.5, RMSEA = 0.059<0.08, indicating that the model fit was good 
and well differentiated. In addition, the p-values from all five dimensions were less than 0.01, presenting high 
significance, but only R2, A2, and A3 of the indicators had factor loadings greater than 0.7. Therefore, the division of 
dimensions by PERMA was not ideal.

The Relationship Between the Frequency and Length of Travel and Event Tourists’ 
Well-Being
To explore the factors influencing the frequency and length of travel that affect the well-being of event tourists, this study 
used multivariate hierarchical regression analysis, where control variables such as age, education, annual income, and 
occupation were put into the model in the first step. The insignificant control variables age and education were removed 
in the second step, and then F1-F4 of the frequency of travel were put into the model, as summarized in Table 3.

The results of the ANOVA analysis are shown in Table 4. Significance of 0 < 0.05 indicated a statistically significant 
comparison between groups, so it can be concluded that there was a significant relationship between the frequency and 
length of tours and event tourists’ well-being. The effects of the frequency and length of tours on the well-being of event 
tourists are shown in Table 4.

According to Table 5, F1 and F2 had a significant effect on the well-being of event tourists; that is, one-day trips and 
2–3-day trips brought the most significant well-being perceptions and experiences of event tourists, while F3 and F4 had 
p-values greater than 0.1, that is, not significant, on the well-being of event tourists, which supports Mirehie and 
Gibson’s6 study of female ski travelers’ association between travel time and well-being.

Table 1 (Continued). 

Character Percent Frequency

Family annual Income (Chinese RMB)

Less than 200,000 110 37%

200,000–300,000 100 33%

310,000–400,000 48 16%

410,000–500,000 27 9%

500,000–800,000 9 3%

810,000–1,000,000 4 1.3%

1 million or more 1 0.3%
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Discussion
This study explored the dimensional presentation of the five dimensions of PERMA in event tourists and festival organizers 
using the positive psychological well-being model PERMA as a framework, measured the PERMA framework in event 
tourists’ well-being through scales, and explored the significance of tour length on event tourists’ well-being.

Table 2 CFA Analysis Results

Dimension Factor Factor Load S.E. T P Cronbach’s Alpha CR AVE

P P1 0.512 0.056 9.079 0.000 0.757 0.506 0.256

P2 0.445 0.052 8.641 0.000

P3 0.554 0.052 10.589 0.000

E E1 0.632 0.047 13.367 0.000 0.613 0.598 0.333

E2 0.583 0.049 11.924 0.000

E3 0.510 0.054 9.408 0.000

R R1 0.636 0.042 15.133 0.000 0.358 0.714 0.455

R2 0.701 0.038 18.232 0.000

R3 0.684 0.039 17.433 0.000

M M1 0.525 0.048 10.880 0.000 0.606 0.560 0.302

M2 0.469 0.052 8.949 0.000

M3 0.640 0.041 15.801 0.000

AA A1 0.677 0.038 17.821 0.000 0.634 0.748 0.498

A2 0.732 0.036 20.155 0.000

A3 0.706 0.037 19.294 0.000

Chi-Square df P RMSEA CFI TLI SRMR

163.169 80 0.000 0.059 0.936 0.916 0.047

Table 3 Model Summary Results

Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate

1 0.556a 0.309 0.294 0.50244

Note: aPredictors: (Constant), F4, F1, Employment, Income, F2, F3.

Table 4 Results of ANOVA Analysis

Model Sum of Squares df Mean Square F Sig.

1 Regression 32.697 6 5.449 21.587 <0.001

Residual 73.210 290 0.252

Total 105.907 296

Notes: 1. Dependent Variable: PERMA. 2. Predictors: (Constant), F4, F1, Employment, Income, F2,F3.
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The results showed that there were differences in the PERMA well-being dimensions and framework presentation 
between event tourists and festival organizers, with event tourists favoring self-interested individualism on well-being 
dimensions and festival organizers favoring altruistic collectivism on well-being components; among the quantitative 
findings, R (relationship) and A (achievement) were identified and validated as dimensions of well-being outcomes for 
event tourists, while short trips of one day or 2–3 days were most significant for event tourists’ well-being perceptions.

For the research question of the dimensions of tourism well-being, the findings of this study’s guiding model of the 
PERMA framework echoed Zhou et al’s40 findings for LGBT activities affecting the hedonic and well-being of LGBT 
participants and organizers, highlighting the variability of well-being subjects and validating that positive emotions are 
dynamic and variable and that PERMA’s altruistic achievements reflect organizers’ positive influence and way of helping 
others.40 In research question 1 regarding the A (achievement) dimension of well-being, this study is consistent with the 
findings of Laing and Frost,42 confirming the increase in the positive emotion dimension and the importance of identity 
as a support mechanism, highlighting that the professional identity of FSE tourism organizers can be extended to tourism 
behavior. Unlike previous studies, this study challenges the inadequacy of PERMA’s R (relationship) well-being 
dimension explored in previous studies, in which PERMA’s affiliation with the relationship was too narrowly understood 
as a relationship with other people.36 In contrast, this study found that the relational dimension of event tourists and 
organizers is an active, communal, and diverse interaction and that the nature of this interaction affects the psychological 
or sensory state of the individual, which affects well-being.69

For the research question of the mechanisms of occurrence of tourism well-being, the quantitative study revealed that 
of the five dimensions of PERMA, only the sub-options R (relationship) and A (achievement) were significant, similar to 
Fredrickson and Kurtz’s70 study, highlighting that individuals receive, share, and spread positivity by building relation-
ships over time, thereby contributing to their well-being, and that the interactive nature at the core of relationship 
construction allows deep engagement to influence individuals’ mental and sensory states, thus shaping the impact 
pathways of well-being.69 In terms of the A (achievement) dimension, this study echoes the findings of Voss et al64 in 
deepening the categorization of achievement as functional, hedonic, and social, which indirectly reflects the explanatory 
arguments of altruism in achievement. Thus, the two dimensions of relationship and achievement were identified in 
quantitative research to highlight the mechanisms at play in generating well-being in event tourists who achieve gains in 
achievement through interactive relationship construction, thus reflecting the quest for success and mastery.13

For research questions on the frequency and duration of event tourism, excessive duration is detrimental to the well- 
being of event tourists due to the specific context of festival tourism. This finding differs from previous research on the 
potential cumulative effect of participation in ski tourism,19 where travel-generated well-being accumulates over time and 

Table 5 The Effect of Travel Length on the Well-Being of FSE Tourists

Coefficientsa

Model Unstandardized Coefficients Standardized Coefficients t Sig.

B Std. Error Beta

1 (Constant) 4.816 0.173 27.787 0.000

Income 0.078 0.027 0.157 2.865 0.004

Employment −0.071 0.015 −0.248 −4.656 0.000

F1 0.076 0.027 0.148 2.792 0.006

F2 0.100 0.042 0.150 2.385 0.018

F3 0.047 0.042 0.087 1.118 0.265

F4 0.038 0.034 0.077 1.107 0.269

Note: aDependent Variable: PERMA. 
Abbreviations: F1, One day trip (more than 50 km from home); F2, Two or three days; F3, One week; F4, More than one week.
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frequency. However, this study confirms that excessive travel duration is not associated with increased well-being in FSE 
tourism contexts,60 which may be explained by travel stress and fatigue in tourism.71 Thus, the relationship between the 
well-being of event tourists, time, and frequency was revealed, providing a basis for subsequent research to explore other 
important influences on the well-being of event tourism.

The theoretical contributions of this study are three-fold. First, this study confirmed the diversity of the sample of the 
five dimensions of PERMA as a positive psychology framework and explored the variability of PERMA in the five 
dimensions of FSE tourists and FSE organizers through the photo citation talk method, thus providing an empirical 
argument for uncovering the deeper influencing and exhibiting factors of the PERMA theoretical framework and 
a research paradigm for PERMA theory in more tourism behaviors and psychology. Second, this study provided an in- 
depth explanation of the five dimensions of well-being in the PERMA model, and the findings show the salience of 
relationship and achievement in FSE tourism well-being, which provided theoretical insight into existing studies 
integrating positive psychology models for in-depth tourism well-being research. Newman et al36 highlight the 
R (relationship) dimension in PERMA through a rigorous assessment. Similar to the dimension of A (affiliation) in 
the DRAMMA model, A (achievement) corresponds to DRAMMA’s mastery (M); therefore, the parsing and judgment of 
the theoretical framework in this study provide a theoretical basis for the construction of the direction and subdivision 
indicators of the dimensions of tourism well-being. Third, this study adds physical and sensory subdimensions to the 
original PERMA framework, supporting Matteucci and Soncini’s72 finding that short periods of FSE tourism can 
generate physical stamina and mental energy regulation that can produce relatively significant perceptions of well- 
being, providing new arguments and directions for the physical dimension of future tourism well-being research 
dimensions.

This study contributes to the study of event tourists from a positive psychological perspective. While previous studies 
of event tourists have focused on marketing and business management perspectives, the present study uses the 
dimensions developed by the model of happiness conceptualized in positive psychology for event tourists to demonstrate 
that true well-being is more refined than psychological pleasure and enjoyment levels of meaning and fulfillment and 
more systematically reflect the quality of the individual experience.13 This study explored some specific well-being 
triggers, such as reconnection, gratitude, taste, and mindfulness.34 In addition, the broadened interpretation of the 
dimensions of the PERMA framework model reflects that tourism well-being can be enhanced by one’s inner self and 
sense of belonging to the social world to cope with the stresses of daily life,34 which gradually extends beyond the 
individual to society and manifests itself in positive attitudes towards social development issues73 and value co-creation 
with the participation of multiple subjects in FSE tourism.74 Ultimately, this study echoes the positive psychology 
research outlook proposed by Fliep31 an pathways to enhance tourists’ meaning and self-transformation through positive 
tourism experiences.

This study also makes a methodological contribution by adopting a mixed-methods design incorporating elements of 
both qualitative and quantitative methods (Tashakkori & Teddlie).75 Previous studies have been limited to the depth of 
exploration of the topic of event tourists, and the mixed-methods design of this study is therefore valuable for generating 
rich insights and informing theory and practice development.76 In this study, the findings of the well-being dimensions 
and framework based on the qualitative study of event tourists were validated by an in-depth analysis of the significance 
and relevant influences of the dimensions of the well-being framework through quantitative analysis, which achieved 
a “complementary” implementation of the research questions. Exploring different aspects of the same complex phenom-
enon provides a deeper understanding and interpretation of the research questions and permits “triangulating the 
evidence” through the corroboration of data.75,77

Practical Implications
The empirical contributions and research implications of this study, in terms of FSE tourism organization and planning, 
suggest that event organizers should approach the design and development of tourism products in terms of the well-being 
dimension of event tourists’ participation, giving full consideration to the time interval and duration of FSE tourism 
products and starting from the physical strength and energy of tourists so that tourists can the greatest well-being at the 
appropriate time. As for the excavation of the tourism well-being experience for event tourists, FSE tourism organizers 
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pay attention to the physical and mental health issues of event tourists and provide the differences and highlights of well- 
being dimensions in the marketing copy design, which can match event tourists with different needs and adequately 
orient technology utilization to improve the well-being of event tourists.

For the government, in the process of developing event tourism planning and support policies, it is important to pay 
attention to the characteristics of the regional market and users to segment planning and marketing of the psychology and 
behavior of event tourists with the dimensions in the framework of positive psychology, to focus on the deep excavation of 
the well-being of event tourism product suppliers and event tourists in the policy, to improve well-being as the goal, and to 
enhance the well-being of multiple stakeholders. Thus, event tourism policy can be integrated and developed with other 
cultural tourism modules to jointly promote the strategic planning of regional event tourism and produce positive effects.

Limitations and Suggestions for Future Studies
This study has research limitations in terms of sample size. Although it has ensured the heterogeneity of the sample, the 
quantitative limitations and quality of the sample need further refinement. Regarding research methodology, this study 
tapped into interviewees’ reports through the citation of representative photos and triangulated mutual evidence through 
a third-party content operation platform; however, the formation of evidence chains and the adequacy of arguments must 
be verified by further quantification. Future research can focus on other influencing factors and mechanisms that affect 
tourists’ well-being and explore the process of well-being changes in FSE tourism through experimental methods and 
longitudinal tracking studies to provide richer arguments and research paths for studying event tourists’ well-being.
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